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Four Good Losers in the Prize Letter Contest

T HE following letters, one from each
of Books and the Book
Worlds fourfold prize letter econtest,
were mong those wiuch, in their respec-
tive classes, stayod longest under the
judges’ considersation.

More of the unsuecessful letltets will be
published in future issues. The swards
were announced snd the winning letters
publishad in the issus of Oect. 19.

Publisher’s Advertising.
O rux Eorror or Booxs axp
Boox Wortn—Sir: Publisher's ad-
vertising has certain definite limitations.
The fact that each book is sn isolsted
produet and requires unigue attention dis-
tinguishes book advertising from the ad-
vertising of other commodities. A corpo-
ration can spend a fortune introducing the
publie to “Sudsy” Soap, “Tempting” Dis-
euit, or “[ronsides” Tires. Onee tried and
scoepled, the buyer will probably wash
with #Sudsy,” eat “Tempting” and motor
on “Ironsides” for the remainder of his
days. Book advertising on a similar seale
would invite immediate bankruptey, for
thlinpkmﬂntmmofany
book satisfies the buyer's immedi-

ate need for that particular book.

We can, of course, take an Thanez, a
Harold Bell Wnight of a Gene Stratton
Porter and sell their books «n the prin-
eiple ¢f “brute foree™ or “rplurge” ad-
vertising by veritably impregnating the
air with their names. That is, we ean buy
large space advertisements in the leading
newspapers and magazines, print thou-
sands of colored posters, and distribute
“On Sale” copies for window displays to
dealers. We ean only do this, however,
if we huve potentially unlimited ecapital
and a book of potentially nnlimited ap-

But what can be doue for the book of
purely artistic or intellectual appeal, in
which eluss enn be grouped the majority
of non-fietional works? Ultimately the
best way to sell books, those as well as
fictional works, i to make people reslize
what reading really means—how necessary
and bow pleasurable it is to the full life.
As Grant Overton ohserves, “the best way
to sell birdseed is to put & canary in every
home.” The best way to sell books is to
get people to read.

Why not, for this purpose, a eoopera-
tive eampnign to which every publisher
eontributes on some just and proportional
basis—¢uch as bas been successfully fol-
lowed by ("hr:dnu.s eard manufar mn'ru‘}

Why not, as one of the steps in this cam-
puign, udvertise books in the terms of
other pleasures, against such book com-
potilives as an automobile ride, a

within the range of its limitalions, never-
theless each individual publisher must
bave at his command an endless variety
of economiecal methods for directly boom-
ing his own books.

Here, first of all, the publisher can well
afford to get away from eonventional
triteness-in his small space advertisements.
He ean do this in two ways—first by vary-
ing the number and ehoioe of his advertis-
ing mediums, even to the extent of adver-
tmnguﬂamhoohmnhdadmml
bus lines; second, by varving the monot-
onous n'pditiun of his eopy. Although
repetition is the mother of memory, it is
usually the repetition with freshness of
idea, originality of expression and novelty
of typographical arrangement that not
oviy attracts attention but compels sales.

As a variety of modest advertisement
the eircular and the circular letier are
much underestimated. They are commonly
used for sets and expensive books, but
rarely for individual books of moderaie
price. This, despite the fact thal many
booksellers will pay postage on imprinted
circulsrs or furpish the publisher with
elassified lists of customers intorested in
special subjeets. It has been estimated
that the minimum of orders resulting from
eircularization totals 3 per eent. Actually
many booksellers bave reported returns up
to 10 per eent. to 40 per cenl.

Electric advertiing of books has
(hitherto to the present) been almost ig-
nored. For exampie, aside from the in-
genious and comparatively inexpensive
devioes which have gone far to humanize
the mausoleumlike atmosphere of many
a book window, no publisher within our
knowledge has ever advertised a best
seller by a Broadway illuminated sign.
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Amy Lowell’s New Poems
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“The heart of the volume 15 a

a place.

for which | know few paralicls.
during beauty.”
cnﬂ

defined.

Can Grangde s Castle 1.5
Kward Hlides and Poppy Seaed s1.50
A Dowe of Many-Coloarsd Glass  §1.50

the “‘Hesperides.’ vndudceplyperndedbvthclpelldthcgcmusd
. . . The beauty that knocks at the gates of the senses
lies on page after page with a clarity and an almost radiant succinctness

 Prokessor Jobn Lisingsdon Lowes in The Boclon Trans-

"It is a book of impressions, flecting and delicate, yet keenly and vividly
.+ Here we have imagism at its best; a lovely gesture
caught at its highest curve of grace, symbolizing a umiversal
Originality and individuality are precious qualities, and Miss

them beyond any other living poet we can think of.”
The New York Times Book Review.

Oth<r Books-by Amy Lowell

The book is as local as

Surpassing and (1 think) en

C!'I'IIK'Im

$1.50

Men, Waorien amd Gl s

Tendeneies in Modern  American
Poetry, Tlustengod =00
Rir Freoch Poets usomtsd 250

“Net since the Elizabethans bas such a mastery of words been reached in English”

THE MACMILLAN COMPANY Publishers NEW YORK
i '1" T [ ¥ An Essay on
l{l ] Reconstruction

By
Sir Charles Walston
(Waldstem)

timely and thoughtful book by the author of
one of the wisest books be-

The writer maintains that
the efficient cause of the great conflict is found in
defective moral standards and that moral recon-
struction is as urgently needed as industrial and

“Aristodemocracy,”
gotten by the War.

financial readjustment.

“The volun: la thought-<wenp=ilinc thropghoy YVear
Sum
A radine of the honk wii! give the ler 2 riew @
view. The work ls timeely and much pDecded a cactil
-Utica Press.
This * |

G. P. PUTNAM'S SONS

Publishers
New York - London

A big lesson taught by
the War is earnestly

and convincingly dis-
cussed ‘in “Truth,” a

by thinkar Buffale Comnier-

21.65 net.

Why not, moreover, udverlise books in
the moviea—Ilike the local dealers who dis-
play animated advertisements? Why not
reproduce in the films an illustration from
& scientifie work, a pmhlam of eeconomie

pictorial values, quite apart from
that particular kind of narrative pictorial
vﬂuWuhmnhnld for film

Mly,viymnrevivalotthebook
dverti and selli
{0 those vast magazine reading sections of
present insceessible to
attempts have been
bring these districts within the
the mail order Insiness, but long
of th reading habit
distressingly unsatisfactory. To be

E

reading, who sells the books of all the pub-
lishers and is paid jointly by them.
Armed withe forty or fifty good books,
earrent and classic, eirculars, catalogues
and attractive publicity, such an army of
agents would bring nearer the publisher’s
millenium-—the renaissance of the reading
hebit! And, as part of this same general
movement, “Parnassus on Wheels” might
be transmuted from a whimsiesl theory
into a successful reality.

Brute foree publicity, small advertize-
ments, circulars and cireulsr letters, elee-
trical and movie advertising and book
agents armed with literature-—all these
methods eat heavily into the publisher’s
expenditure. We must not ignore, how-
ever, the infinite possibilities of various
forms of “free publicity,” embracing
methods as yet intangible and undevel-
oped. These also have inumerable po-
tentialities for ereating and sustsining the
demand for books of every deseriplion.
Brentano's. Lowkrn BaaNraxo.
Brentano's, Fifth avenne and 27th street,

New York eity.

The Fun in Book Selling.
0 7mae FEwror or BoOKS iNp THE
Book Workip—Sir: What fun it 1s
to sell books! What a lot of downright
amusing and interesting experiences each
day brings and oh, what a liberal eduea-

tion awaits “just a book clerk” if such’s °

one happens to possess the kindly heart
and the open mind!

I didn't dream, Mr. Editor, that [ was
opening a big door to individual culture
—4o say nothing of plain, every day hap-
piness—when I took a place in the book
department of a big store, becoming No.
593, at a salary of $12 a week. Lattle did
T think that behind the obnoxious number,
with all it seemed to imply of a drop in
the social seale, T was to find hidden treas-
ure to which few have aceess,

As a matter of facl those of us whe
huve conformed to the pattern impressed
in the formal schools of the day have a
supereilions attitude toward books. Wo
“know” standard authors and elassieal lit-
erature and are familiar with books on a
wide range of subjeets—so we think. Isn't
it silly to think we “know”™ books when
we have only been “introduced” to so
limitless a field! Instead of writing “com-
menccment” at the end of a school earcer
it would be much more correct to write
“finis™ in view of the general abandon-
mient of further serious study,

Work in a book shop soon pricks this
bubble of satisfaction. <'ustomers ask for
dozens of titles of which one has never
hwoard and one comes from a search
through voluminous ecatalogues chastened
and humbled. Then begins the joy of
making new acquaintanees among books
gnd the feast is on. There i a saying
that “What one does not know ecannot
hurt one.” Certainly what one does not
know about books—in most ease=—is an
individoal calamity. Tlink of missing
The Way of All Fiesh, Green Mansions,
Tolstoi’s { onfession, Cabell's Beyond Life,
The Worn Duorstep, The (reat Hunger,
An American Tdyl—to mention only a
few st random which huve recently
warmed the heart and stimulated the mind
of “just a book elerk.”  “Familiar tites,”
vou say. Yes to club
wornen, to book lovers, but most ontaul
utr to the raok and file, = we who servs
the public taste in books so soon distover

Custowers, being human, like to talk
abort their book fuvorites, and hero is a
source of much valusble information to
the elerk who has learned the gentle art

to the revieweor,

of listening. The lohbies people ride!
How gladly they take yvou along in seurch
of new muterial if your interest is gen-
uine! You get the habit und develop
reading hobbics to your own enrichmeat.
To offset the humility whieh a knowl-
edzeofﬂwlruth always brings, there s
the discovery that a live book elerk, given
a little time and experience, does come lo
know a great deal more sbout books in
geoeral than the average book customer.
Not only does such a elerk know about
books; he should be capable of good judg-

- ment in regard to their merits, having ex-

cellent opportunity for wide reading and
eomparative study of authors.

And so here we are, Mr, Editor, we
book eclerks, saying to our customers
whenever we can, “Why do you spend
your moncy for that which is not bread 1"
(People are spending money on books, as
many prolifie anthors can happily testi-
fv. If theyv listen apd seem hungry, we
give them good bread. [ count it among
my blessings to have been able to help
some one stepping [earfally out of the
seeming security of orthodox religious be-
lief into the open spaces of —say— Emer-
son’s philosophy. To have introdueed
others to good fletion, to poetry, to essays,
to the real humorists, past and present,
is to know the joy of real service. Talk
about teaching or preaching or mission-
ary work! Those %0 engaged might well
envy the opportunities of the humble book
clerk

There is rare troasure in the juvenile
book seetion. Can you think of a lovelier
way o keep young than to read and sell
books for boys and girls? A wide ne-
quaintance among the book people whom
children love means travel in enchanting
lands where it is always morving. Such
a wealth of cglor and artistry is now em-
ployed in the mauufacture of juvenile
editions that to browse among them is a
never ending delight, To love ehildren's
books is to love children and to love and
take delight in children is to keep the
singing heart because of the diseovery

Conlinued on Ninih FPape.

THE FAGE
THE \VOIILII

“A big ironic book, very
finely conceived and very
finely executed.”-—James
Branch Cabell in The New
York Sumn.
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“Dr. Mark, the hero of
The Face of the World
furnishes further and rﬁ

ateful evidence of Johan
Eo.;en talent for clear-
ness, sincerity and an un-
oppressive earnestness in

authorship.” — The New
York World.

The Face of the World
has just been published
and is for sale at all book-
shops for $1.75 net. It is

ublished by Moffat,

‘ard and Company, New |
York.

IMPRESSIONS

of THEODORE .

ROOSEVELT

by
Lawrence F. Abbott

N intimate portrait of Colonel
Roosevelt by a close friend and
associate.
“Scarcely a high spot in his career that
is not covered in this wonderfully in-
teresting book.”
—Brooklyn Daily Eagle.
Net, $3.00, at all booksellers

DOUBLEDAY. PAGE & CO.




